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01 Brand Mission § Vision

The Core of Pit



01 Brand Mission § Vision

1.1 Brand Statement
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1.2 Why We Exist (1)
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01 Brand Mission § Vision

1.2 Why We Exist (2)

Problem Solution
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1.3 Vision & Goal
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02 Brand Logo System
2.1 Metaphor
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02 Brand Logo System
2.1 Metaphor
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02 Brand Logo System
2.2 Pit Symbol

From Raw Data to Soft Asset:
HEO| X[AtsL O Qs 2t
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02 Brand Logo System
2.2 Pit Symbol

Synergy System
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02 Brand Logo System
2.2 Pit Symbol

Brand Logic: The Power of 'Pit’
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03 Brand Visual System
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03 Brand Visual System

3.1 Brand Color Palette

Primary ldentity: Essential Black

SH

SH2 2= AHH FHRLIA0]FS] ECHO[AY,
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|(Pit)2] HSX| b= MMM 2 Essential BlackOl|A A|ZHEILICE.

HEX #000000
CMYK (75, 68, 67, 90)
Pantone Black 6 C

Essential Black



03 Brand Visual System

3.1 Brand Color Palette

The Taxonomy of Narrative Assets:
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03 Brand Visual System

3.1 Brand Color Palette

Variable Strategy :
Two Worlds, Two Me
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Virtual Ego: The Deep Vivid
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03 Brand Visual System

3.1 Brand Color Palette

Virtual Asset Palette:
rMe|et =lo] AHEH
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Golden Forsythia

Sunset Orange

S7|50 (Motivation)

FHO| 7|12 =012 AlES 0|1

Crimson Red

ZZl (Driving)

HEX #FCCA3F
CmYK (0, 20, 85, 0)
Pantone 123 C

HEX #FF8A3D
CmyYK (0, 55, 85, 0)
Pantone 158 C

HEX #FF4D4D
cmyKk (0, 80, 65, 0)
Pantone 1788 C

Jungle Green

2tM (Completion)

Zit=S 27K MUK

HEHO = OtFE|St

Punchy Berry

2| (Diplomacy)

Azure Blue

Z3 (Coordination)

HEX #27D086
CmyK (70, 0, 65, 0)
Pantone 2422 C

HEX #FF66A3
Cmyk (0, 70, 15, 0)
Pantone 212 C

HEX #5CCBFF
CmyK (55, 10, 0, 0)
Pantone 298 C




03 Brand Visual System

3.1 Brand Color Palette

Real Asset Palette :
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Neon Lime

Bright Orange

S7|820¢ (Motivation)

Power Red

ZZl (Driving)

HEX #CCFF02
CmyK (10, 0, 100, 0)
Pantone 809 C

HEX #FF5CO00
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Pantone 021 C

HEX #FE4349
cmyKk (0, 85, 65, 0)
Pantone 1788 C

Vibrant Green

2t (Completion)
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Z3 (Coordination)
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HEX #5BE97D
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Pantone 2256C

HEX #EF87E3
CmyK (5, 55, 0, 0)
Pantone 231C

HEX #8DD9FF
CmyKk (50, 0, 0, 0)
Pantone 2915 C




03 Brand Visual System

3.2 Primary Typeface

A2 A : All Round Gothic

HEHES| E= (dl=etel A 21 EfY ZEE)

7|1=HO0|X| 2 XHZA| G52, L O[HME

Q17 ZAIMQI(Human-centric) 2A2|E MEtShL|LCY,

All round Gothic
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12345678901@H#$%NE*()-=_+



03 Brand Visual System
3.2 Primary Typeface
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03 Brand Visual System
3.3 Graphic Motif
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03 Brand Visual System

3.3 Graphic Moti
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03 Brand Visual System
X2 F=Hut LiTE| 2| =FE

3.3 Graphic Motif
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03 Brand Visual System
3.4 Motif Expansion
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04 EPILOGUE

4.1 Leverage Your Life
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